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About 
SchoolHouse 
Connection

SchoolHouse Connection 
works to overcome 
homelessness through 
education. We provide 
strategic advocacy and 
technical assistance in 
partnership with schools, 
early childhood programs, 
institutions of higher 
education, service 
providers, families, and 
youth.

● Website: 
http://www.schoolhouseconnection.org  

● Newsletter:
https://www.schoolhouseconnection.org/sign-up/

● Federal and state policy 

advocacy

● Q&A from our inbox

● Webinars and implementation 

tools

● Youth leadership and 

scholarships



1. Getting Grounded: Advocacy in 
the New Congress

2. How to Effectively Communicate 
with Congress 

3. What Does Successful Advocacy 
Look Like? Learning from Peers

4. Shining a Light: Using Media (and 
Social Media) to Boost 
Legislative Advocacy

5. How To Engage Parents and 
Youth with Lived Experience in 
Advocacy

6. How to Apply These Lessons 
Closer to Home: State Policy 
Advocacy

SHC’s Advocacy 
Training Series

https://www.schoolhouseconnection.org/learn/webinars/upcoming-webinars/



Recap --
Parts I and II:  Getting Grounded & 
How to Effectively Communicate with Congress 

In the first session, we covered:
● The imperative of constituent engagement
● The dynamics of the 117th Congress
● The difference between advocacy & lobbying

In the second session, we covered:

● Best strategies for communicating with Congress
● Effective Meetings: Preparing, During, Following Up, Do’s and Don’ts
● Online and Other Forms of Advocacy

In the third session, our peers covered:

● Entering the advocacy space and the impact that it can have
● Why they make time for advocacy
● Significant lessons learned while engaging in advocacy

https://attendee.gotowebinar.com/recording/8503510092579821319
https://attendee.gotowebinar.com/recording/772382042957017094
https://attendee.gotowebinar.com/recording/1690013556933678343
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Shining a Light:
 Using Media (and Social 

Media) to Boost Legislative 
Advocacy
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Why is media important to advocacy?

+ Strategic use of media is critical for focusing attention on a 
particular issue, creating public pressure for legislators to act 
and showing the strength of the collective stakeholders.

+ Policymakers at every level pay close attention to media 

hot-button issues, especially from their constituencies.

+ Social media allows for engaging with elected officials in a 

much more direct, public way. 

INTRODUCTION
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Why are you an important voice for advocacy?

+ You know the issue firsthand, which makes you a valuable 

storyteller and trusted voice on the issue.

+ We need vocal advocates for children, youth, and families 

experiencing homelessness at every level. You don’t have to 

consider yourself political to make an impact.

+ Many organizations have legal limitations on engaging in 

active legislation (even in a Tweet), but individuals do not.

INTRODUCTION



9

Local Media
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Why is local media important to policymakers?

+ Local media can drive legislative priority-setting.

+ Policymakers want to read what their constituents read and 

stay in tune with concerns and issues affecting them. 

+ Policymakers and their staff closely follow how the media 

covers legislation they are involved in or vested in.

 LOCAL MEDIA 



11

What makes a compelling story to legislators?
LOCAL MEDIA

+ Frontline and expert voices, especially located in 
constituencies.

+ Timeliness (i.e. tying to legislation, current events)

+ Connecting to other high-priority issues or narratives

+ Strong data/evidence 
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EXAMPLE
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EXAMPLE
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How can you help shape a compelling story?

+ Above all, you decide what to share and how to share it. You are in 
control of your story.

+ Know your message.

+ Use supportive facts when you can.

+ Avoid jargon and complex statistics.

+ Involve stories and voices that illustrate the issue.

LOCAL MEDIA
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LOCAL MEDIA How can you connect earned media to advocacy?

+ Share the article on social media, tagging relevant 
policymakers.
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LOCAL MEDIA How can you connect earned media to advocacy?

+ You can send earned media stories with policy demands 
to elected officials.
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Social Media
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BEST 
PRACTICES

Engaging elected officials on social media:

+ Twitter is the fastest platform for reaching policymakers.

+ Tag policymakers in social posts.

+ Like + retweet policymakers’ posts to react/respond to them.

+ Use graphics, when possible.

+ Use Tweet Threads to put out longer form statements.
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BEST
PRACTICES

Writing Posts

+ Clarify your key audience.

+ Write like you talk - and write for clicks.
+ Avoid jargon.
+ Write in an active voice
+ Be brief.

+ Use relevant hashtags. 

+ Stick to your key messages. 

+ Prioritize videos and images where you can.

+ Make sure there’s a clear, actionable takeaway.
+ Make policymakers aren’t just aware of the issue, but of 

your proposed solution/next step.
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EXAMPLES
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EXAMPLES
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EXAMPLES
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Tweet Storms are a tactic to create noise and show clear, 
widespread support of an issue/solution by coordinating posts 
with partners/allies.

How to launch a Tweet Storm:

+ Identify your call-to-action and policymaker targets to tag.
+ Select a dedicated day and time for your Tweet Storm.
+ Draft your posts - with a unique hashtag and graphics.
+ Recruit allies and partners to post in the Tweet Storm.

+ Provide them with the posts, hashtags, and tags.
+ Start tweeting and retweeting on the selected day/time!

TWEET 
STORMS
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TWEET STORM 
EXAMPLE
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BEST
PRACTICES Planning Social Media Posts 

+ Create a calendar to plan posts and engage electeds around 
newsworthy moments, days of awareness, holidays/ cultural days 
of significance, and current/upcoming legislation.
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Expanding Your Reach
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Digital Advertising

+  Know your goal: awareness, engagement, or mobilization?

+  Know your targets: Narrow your targeting to efficiently 

spend your budget.

+  Set your budget: The more targeted your audience is and 

optimize towards a goal, the more you get out of your $$.

Recommended resources: 

+ For Facebook/Instagram advertising, see here. 

+ For Twitter advertising, see here. 

If your organization has the 
budget to boost social 
media activity, consider 
digital advertising or 
boosting posts. 

Expanding Your 
Reach

https://blog.hootsuite.com/how-to-advertise-on-facebook/#howto
https://blog.hootsuite.com/twitter-ads/
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Measuring Your Ad Reach

Awareness:

+ Impressions: The number of times your ad was shown.

+ Reach: The number of unique people who saw your ad.

+ Frequency: The number of times a person saw your ad.

Engagement:

+ Engagements: People taking action on your ad in the form 

of clicks, comments, reactions, shares.

Mobilization:

+ Link clicks: Number of times people click your link or post

+ Click-thru rate: Ads divided by impressions.

+ Cost per click: Total budget spent by divided clicks.

Expanding Your 
Reach
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Boosting Your Post
You can push out top performing organic content to a wider 
audience in your peripherals.

Expanding Your 
Reach
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Questions?





Next Session
Part V: How To Engage Parents and Youth with Lived 
Experience in Advocacy

In the next session, we’ll discuss 
considerations and tips for facilitating 
the participation of youth and parents 
with lived experience in advocacy with 
featured guests, Jordyn Roark and 
Yorri Berry.


